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Using Facebook Effectively as an Academic Librarian – M. Alison Tillman LS 590 

A social media tool that I would use as an academic librarian would be Facebook. It 

would be the foundation while used in conjunction with other social media tools. With fad social 

media tools that come and go within five years, Facebook has stood the test of time as an 

communication avenue between users and businesses and isn’t going anywhere with its public 

offerings per share gaining per day (Fiegerman, 2017).  

Strength and Weaknesses 

Facebook has many great things going for it. Pros of using Facebook include access to 

millions of people, no-cost tools to vary the method of communication, and an instant messenger 

to speak with potential patrons at any given time. Facebook has nearly two billion users (Sparks, 

2017). It is used to give reviews, post pictures, share events, lament over the latest life crisis, sell 

used furniture and so much more. Depending on the mission of the academic library, the 

thousands within their community that use Facebook are potential patrons, as could be thousands 

of faculty researchers around the globe that the library could promote research to. Free tools are 

available such as contests, event postings, and active tagging that works across multiple social 

media avenues. Instant messenger (IM) is a great option for speaking with patrons. IM can be 

available on the library’s website, but going where the patrons are at is even better.  

Everything has their good and bad points and Facebook is no exception. Cons include marketing 

not targeted to strictly academics (students or faculty) unless paying for tools for targeting those 

with our specifications in their profile. Even then, not all students and faculty are active so some 

will be missed entirely through Facebook. Items posted can easy to be lost in the sea of other 

posts flooding news feeds. The news feed even have an odd functionality of not showing items 

users are subscribed to. An academic library is such a great resource; if only we could employ a 
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marketing employee to give guidance on making use of this route to our patrons.  The 

university’s library could even be used as a tool to draw students for enrollment in general. 

Facebook and Informatics 

Informatics is the science of processing data for storage and retrieval. Facebook has a great 

database to store data (photos, text) to user profiles and then spread these stored items to anyone 

subscribed to the user’s profile.  

Facebook’s informatics method effects libraries by retrieving information from the library profile 

to the masses. Only the masses that follow our profile will receive this data. Librarians can make 

better movement of information stagnation by tagging. Those looking for these tags will be 

pointed to the profile to see the information. Depending on how we word the information will 

determine if the user will continue on and use our library page or not.  

This informatics method effects users with the deluge of information that comes in the news 

feed. So much information! What will they stop to read? Facebook has made it so wide open 

with information that millennials are turning to Instagram for posting updates so satisfy their 

need to for narcissism (Vanian, 2017). Depending on which users we are targeting, the posts or 

events will need focused on the me, me, me aspect of many users in the younger age bracket that 

make up the majority of university students.  

This set of informatics effect librarians directly in that posts on Facebook need to be worded in 

such a manner to be retrieved by the user. Tagging specific trending words and relevant locations 

can assist in the retrieval of information into a user’s news feed or searches.  It would do well for 

librarians with marketing responsibilities to be given time and training on how to promote 

through social media and the many tools available to draw the attention of users to stop and see 

what their librarian is trying to tell them.  
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Informatics and Facebook for Academic Librarians 

Retrieval of information by Facebook users seems elementary – librarians can post data on their 

profile page and it shows up on the news feeds of thousands of users. Ah, but this would only be 

the users who follow the library’s page. Several items could assist in getting library information 

out through this informatics method including: tagging information with trending non-library 

keywords, showing Facebook posts outside of Facebook, and making use of tools in Facebook 

(free and not free).  

Tagging is an art form; it must be creative to differentiate itself from other keywords yet the 

same, it must be trending, and it must be the exact same word as what others are looking for – no 

results if the spelling is not exactly the same. A controlled vocabulary would work wonders for 

users being able to find results of what they want. The Online Public Access Catalog started 

adding controlled-vocabulary tags to their items, but most social media users do not know about 

the OPAC, the new addition of tags, or even have the desire to use similar tags.   

Showing posts outside of Facebook may draw potential patrons to click on these items – RSS 

feeds or a Facebook widget on the library’s webpage could assist in getting information out 

without having to write original posts in multiple locations. Sharing items other than what is in 

the library would also build trust in users seeing our posts that we are interested in getting them 

the information they want and not just information that is strictly building up the library. Having 

the posts in multiple locations also invites users who are not active on Facebook to become 

active there. Not that a librarian is trying to draw people to Facebook, but we are trying to draw 

people to increase their information literacy, to research topics they are interested in. Guidance 

by marketing professionals would be beneficial on the wording of posts and tools to use to draw 

the interest of potential patrons to put forth effort delve deeper.  
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Tools abound in Facebook for drawing interest. Facebook can be used to offer contests; a user 

could win items from the library! These would already be free to them but they may not have 

realized it was available until they had an opportunity to win it. Polls can let people give their 

opinions, patrons can be encouraged to talk about what they are reading. There is many methods 

to get people to talk about themselves. Now we need a way to harness that need to questions they 

may have on the topics they are talking about. Librarians have to remember that we are user 

focused, not to continue pushing what we have that is dwindling in use.   
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